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The guideline presents the University
of Technology and Applied Sciences'’s
visual identity and its strategy to

be adhered to on all relevant media
produced by the University. It explains
the basics of using the logo, colours,
font, and other design elements, to
ensure a consistent and robust visual
appearance, as well as serves as a
design guideline while supporting
the visual identity requirements with
distinction and vibrancy.
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Content

Photography Style

Emotion (Portraits with Personality)
Environment (Campus Life)
Education (Research and Innovation)

Applications

Stamp

Letter Head
Envelops

ID Cards
Business Card
Website
Presentation Template
Email Signature
Graphics
Buildings

Cars

Folder

Books

Notepad

Outfit

Gifts

Sub-Brands

Sports Tournament brand
Theatrical Festival Brand
Rovers Camping Brand
Logo Design
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Visual Identity Strategy

Purpose

Message

Personality

Voice

Visual Identity Story

Logo

Visual Identity Orientation
Visual Identity Values
Colours Indication

LOGO

Primary Logo

Primary Logo for University's Branches |
Primary Logo for University’s Branches Il
Secondary Logo

Secondary Logo for University’s Branches
Clear Space

Minimum Size

Logo Usage on Backgrounds

Logo Placement on Photos

Incorrect Use

Visual Identity Style

Visual Identity Primary Colours
Visual Identity Secondary Colours
Typeface

Icon Set

Graphical Elements

Pattern Design

Logo Usage in Photos
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In the development of communications for the UTAS
visual Identity, each application should align with the
identity and be consistent with the strategy.

Our visual identity is a space we all share.



Purpose

The visual identity is not just an icon
and colours, it is the spirit of the
University that reflects its goals,
vision and mission for the present
and future. It is the way to present the
University to the entire world.
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Visual Identity Strategy
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Message

Creating a harmonious visual
effect that mirrors the university’s
orientation, gives it its unique
persona that is present in all visual
applications, and renders it as a
source of inspiration and creativity.
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Visual Identity Strategy
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Voice ligop
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Unity Empowerment



Visual Identity Story

For the PERSON who seeks, thinks,
learns and searches for excellence.
UTAS path is founded to give endless
opportunities, enabling to sail in
imagination; discover the potential,
build capabilities, and achieve
ambitions.
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Visual Identity Strategy
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Logo Visual Identity Strategy
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ayodl asggll axgi

Visual Identity Orientation

The orientation of the visual identity
design has adopted the concept of unity
from which the idea of establishing

the University to be a unified entity

for technical and applied education

has emerged. This can be seen in the
harmonious union of the two parts of the
logo.
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Visual Identity Values Visual Identity Strategy
Equipping the next generation in the field oul=ill Jbowo 6 doslsll Juodl Hogill
of technical and applied education, and I.mJch (EY) U;mluJIg wSoubillg Ligill
fostering excellence that makes them anii LGill dljlgall Jéng _p.o.;]l ,__,JI dgngl]
locally and globally competitive. The .,Jm.IJI il 0 ogleg jlediul 630 oo b

sharpness of the logo and its height on
the right side symbolise this aspiration.

13



auspbill pglalg ayisill dnols - digpll pladiul Ju>
University of Technology and Applied Sciences, Brand Guidelines

dayyoull awggll pud duypoull auggll asauilyiowl
Visual Identity Values Visual Identity Strategy

Staying ahead of the needs of the market g0 Jo=ll (§guw ablisl adid pn=ll ablgo
by building the skills of the future, which ojjei il 63032l dilidiuall Gijlgall JU5

the university instils in order to build el pgbug waljadll Jéog wlinisl asolall
up the capabilities. This appears in the dysoliyay jleul dylunilg dbluy 6 bl
simplicity, fluidity and flexibility of the .digjog
logo.
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Visual Identity Values

The diversity of majors and geography
that opens up prospects and increases
the opportunities to achieve aspirations
and prepares to meet challenges, as it is
echoed in the reflection of colours and
their different shades.
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Orange
Passion and Creativity
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Colours Indication
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Blue
Confidence and Leadership
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Visual Identity Strategy
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UTAS logo is the core of our visual identity. As
the most visible representative of our University,
it serves as a signature, an identifier, and an

expression of our vision.
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University of Technology
and Applied Sciences

drayhill aglellg
University of Technology
and Applied Sciences
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University of Technology
and Applied Sciences

dxspbhill aglellg
University of Technology
and Applied Sciences
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Primary Logo

dnnbw I dilgll jlesiul
Primary Coloure logo

aquudll ol jleuidl
Black Colour Logo

claguull dasalall Lle gaudll ool jleuill
White colour on a black background

ooyl gglll jlewull
Gray Scale Logo

jlesall
Logo

@ Lol drslaoll d3uwill 03
Wy .auggll ubwill jleddll
bl jledll pladiwl

ella wlls gois ol Lo Cilsubill

This aligned version of the logo
is the primary logo unit. It should
be used for most applications
unless otherwise specified.

o Laily ggsy dsolall jlows
g iyl agall Lle Sledll
The university logo must be

on the top right, and its
location cannot be changed.
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Primary Logo for Universitir's Branches |

..". ...." P la.
dxaprhill pglallg
University of Technology
and Applied Sciences

Nizwa - (sgji

.-". ..n" . Ia'
axiphill pglallg
University of Technology
and Applied Sciences

Suhar - jbo

..". ...." . IJ.
arsuhill aglellg
University of Technology
and Applied Sciences

Rustaq College of Education  gliwpl awyill auls
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S9ii £)9 jloub :Jlio
Example: Nizwa Branch

Jbo g6 jlouis ;1 Jlo
Example: Suhar Branch

Gl dyyill ayls jlew :Jlo
Example: Rustaq College of
Education

jlouill
Logo

Jlouidl go asuuill 03a plaaiwl iy
2090 g lo5 bés dzolall ggpal
ol 26g0 i pasy pljilul 20
Agb gpall puul ygiy giog «dsolall
o4 Jolall ball Jgb 65bj g0y
digéy Il Jouiy (gpall puulg jlesidl

. @l il a5 Jlo (6 Los

b ubwil jleuidl plaiiwl oy &elidoll
J15 go gojall j53u ai%g (gpoll puul ggau
.sgivll

This version of the logo should
only be used for branches as it
is shown, without any changes in
the proportions. When the name
of the branch is long, the length
of the dividing line between

the logo and the name can be
the same as the total logo with
icon, as shown in the example of
Rustaq College of Education.
When holding a joint event between
different branches of the University, the
Primary Logo should be used without

the name of the branch, and mention the
branches through the content.
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Rustaq College of Education
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Il anolall gqjsl E,mhu.ﬂl Jlossdl
Primary Logo for University’'s Branches Il

diaill deols (SHE £)9 Jlouds : JUo
dxprhill pglallg
University of Technology
and Applied Sciences

Example: Ibri Branch

University of Technology Example: Rustaq College of

and Applied Sciences R
Education

jlouill
Logo

Jlouidl go asuuill 03a plaaiwl iy
2090 g lo5 bés dzolall ggpal
ol 26g0 i pasy pljilll 20
0951 (og «aigdy Il wuilay deolall
Job 650Lj gioy Lugb gjoll pul
call puulg jlesidll gu Jolall ball
&l Jlio 6 Los.aigasdll Jouin

- @l ayydll

dsolall gg)6 Gu @S4iino dylles dols| aic
bas Gubuill jledll pladiwl pi dalisoll
J15 go gojall j53u ai%g (gpoll puul ggau
.sgianall

This version of the logo should
only be used for branches as it
is shown, without any changes in
the proportions. When the name
of the branch is long, the length
of the dividing line between

the logo and the name can be
the same as the total logo with
icon, as shown in the example of
Rustaq College of Education
When holding a joint event between
different branches of the University, the
Primary Logo should be used without

the name of the branch, and mention the
branches through the content.
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sgilll jleunll
Secondary Logo

sgilill jlell
Secondary Logo

d b uhill ag Jellg & wisill & ool
University of Technology and Applied Sciences @

82ulaoll glglill sqilill jleuddl
Secondary Logo in Neutral Coloures

d s uhill ag lellgd wisill & ool .
Unlver5|tg of Technology and Applied Sciences

&_siuhill pg_lellg & siaill & ools ‘.

University of Technology and Applied Sciences

d 16 uhill ag lollgd wisill & oola ‘.

University of Technology and Applied Sciences
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jlesall
Logo

6)90 (sgilill jleull p23Tuy
p€ dsbunll jg4i Loaic 639300

.L_,.ml.u.u.IJI Jluildl plasiwl duwlio

Jleuidl plasiwl Jgo jl.um_uul sl
WA e déslgoll gl sail)l
gl Guyd 20 Jolgill

The Secondary Logo usage is
limited when the space does

not fit the Primary one. Its use
should be very limited.

For logo usage and approval,
please contact the Identity team.

identity@utas.edu.om
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dnolall ggjel sqilill jlesnll
Secondary Logo for University’s Branches

sgilill jleul
Secondary Logo

d b uhill ag lollgd wisill & ool
University of Technology and Applied Sciences

Shinas  plLiw

82ulaoll glglill sqilill jleuddl
Secondary Logo in Neutral Coloures

a1 hill ag leollgd wisill & oola
University oFTechnoIogg and Applied Sciences

Head Office  d_solall d_wlj)

University of Technology and Applied Sciences

daysuhill ag lellgd 4isill & oola .

Head Office  da <olall a wlj

doolall &l

a1 uhill ag leollgd wisill & oola
Umver5|tg of Technologg and Applied Sciences
Head Office
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jlesall
Logo

6)g04 (Sgilill jleudll p23iuy
p€ dsbunll jg4i Loaic 639300

.L_,.uJLuI.Ul Jluildl plasiwl duwlio

Jleuidl plasiwl Jgo jLu.LQJ.uJ| sl
WA e déslgoll gI sail)l
gl Gus 2o Jolgil

The Secondary Logo usage is
limited when the space does

not fit the Primary one. Its use
should be very limited.

For logo usage and approval,
please contact the Identity team.

identity@utas.edu.om
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Clear Space

Jlesiul digéul bl jleul
Logo Icon Primary Logo

g

University oFTechnoIogg:
Pj* and Applied SaencesI

sailill jloudl
Secondary Logo
]
DJU ______________________________________ U]
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jlouill
Logo

Hudll gollly 63300l dsbiall

U0 O J265 aebsiall bléillg
g los an.IJ;LI.Ul asll 6pusll ol
03® ggii ul w1y . JUall ;6 aBgo
Jplic sl o Lolai albs ashiall
lgrbai g4y U il dobwall B9

- @233j0 glio ;0 jlesull 269 g1o

ool gl dllball déhioll Lol
259 pac JBay 60 dobuo jusu.o
asébioll 038 (_,.o duoroni polic ..sl
pﬁl Lbgng jleuill aiol

The white area defined by
2X* should be clear without
interruption while the area
identified in gray is the
recommended free space for
more brand clarity.

X for the Capital Letter from the University Name
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ol diga|
Logo Icon

0 ] o

0.4147 cm

For Print: Primary Logo Height must not be less than

1 cm with a minimum logo width of 2.3 cm. While the
Secondary Logo Height must not be less than 0.6 cm H
with @ minimum logo width of 4.33 cm.

For Web & Video: Primary Logo must not be less than
150 pixels.
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a4l paall

Minimum Size

?mejJI Jlsuial
Primary Logo

and Applied Sciences

2152l dasly
aanhill pglallg 1em
University of Technology
-
2.3cm

saill jloanll
Secondary Logo

L84 glellgdiaill 4_ooly . 0.6cm
University of Technology and Applied Sciences
]

4.3316 cm

Ll g Gubwill jlouddl glaijl Jé) 1 oi waay :aclbl
Ol Wb sgilill jleuiull Lol \ouw 2.3 abyel sl 3all ggdug
paw 4.33 aipel Liadll aall gghug puw 0.6 ge aclaijl Jéy 1l
. Judy 150 ge ,_gml.mjll il Jss U :quauéllg gl

jlouill
Logo

Qi .asg5gg Jleull jggb glon]
Bl paa) Gindl 2all 2y3ai

v .awodyllg degiboll Gilsuhill
630giall prolodll plaaiwl 2ubill
Ubwléoll pusi pacq (JuUadl cuwo
.6)g53.0]l plonilig

To ensure our brand mark is
always visible, a minimum
display size is determined for
both print and digital
applications. Always use the
master artworks provided and do
not try to re-create any part

of the brandmark.



ayaybill polallg il dsol - &iggll plaakul Jya

University of Technology and Applied Sciences, Brand Guidelines

dxsipbill pglallg
University of Technology
and Applied Sciences

aspbill aglallg
University of Technology
and Applied Sciences

..n. unl . Ia.
arsuhill aglellg
University of Technology
and Applied Sciences
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wbalall Lo jlesill plasiuwl
Logo Usage on Background

asépbaill pglallg
University of Technology
and Applied Sciences

..". . ..II . la'
axsipbill pglallg
University of Technology
and Applied Sciences

.......u" . IJ.
aspbill aglallg
University of Technology
and Applied Sciences

jlesall
Logo

auwbwill ailgll jlesul paiiuy
cliy @als Gle aguill gglll of
.ﬁco"' OB 0 o gglll adils gl
dal go gandll Gl jleddl ggl psi
golll ddole vibals Lle dolasiwl
-2Dgo ga lo5

ole galall jlesinl plaiiwl ciiai
.doilod gi donajo Libials

The full-colour logo should

be used only on white, or gray
colored backgrounds of no more
than 30% of black hue. Avoid
using full-colour logo on photos
unless the logo is positioned on a
bright or white area of the image.
Using Black colour version of the
logo must be done only on white
or very bright background.

The white logo versions can be
used on all primary colours of
the brand. Avoid using full-colour
logos on them.
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Gbalsll e jlesill plasiswl jlouall

Logo Usage on Background Logo

Sudll gglll Gl jledill Jigai ghoy
of auubwill glgllll 6 daoladiuwll

.auqilill
PIPPNAT ng&“g
f Technol i i f Technol o 1
O d Apples Sciences U s Abpled Sciences Logo can be adjusted to white to

be used on one of the primary or
seconday colours.

arsuhill aglellg drsuhill ,ngl_o_"g
University of Technology University of Technology
and Applied Sciences and Applied Sciences

drapbhill aglollg
University of Technology
and Applied Sciences

darsuhill ngsLllg draubill pg.l&llg
University of Technology University of Technology
and Applied Sciences and Applied Sciences
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jgnll Ll jledil pig gSlol

Placement of Logo on Photos

jlouill
Logo

w12y dansjo 8)gnll ggsi Loaic
iodl dgall ;6 dsolall jloun 259
gloud 1l eliiy dolle e
dollell glaijl ygiy gl Li2ug .adgng
2o 1osl go 1+ /1.0 clowll
-6)gnll

In Crowded background Photos,
the logo has to be positioned

on a white tag to ensure the
visibility of the logo.

The height of the tag has to be of
1.5/10 of the shorter side of the
image.

oo Lails ggiu dsolall jleuw
g iyl agall Lle Sledll
The university logo must be

on the top right, and its
location cannot be changed.
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sblall plasiwdl
Incorrect Usage

University of Technology
and Applied Sciences

-anolll puwl 2690 i oy U
Do not alter the position of the logo.

..".....II . IJ-
draphill pglallg
University of Technology
and Applied Sciences

aigéy il (] iy puull @20 & pui gioy U
Do not resize any Indivdiual element of the logo.

dual dzol>

o ‘
University of Technology
and Applied Sciences

.0333uoll ball ggi pui gy U
Do not change the typeface.

University of Technology
and Applied Sciences

. boi sl jleuiull ¢, Lo 4oy U
Do not use pattern in the logo.
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ayisiill dools

axigrhill pglallg X
University of Technology
and Applied Sciences

sl glgli jusi g4y U
Do not change logo colours.

dsidill dooly
audyhill pglolly X
University of Technology

and Applied Sciences

dpll Il Johll i i ghay 1

Do not distort Proportion.

aiaill daoly
dayhill aglallg X
University of Technology

and Applied Sciences

+ Jleuidl 23305 h0s U
Do not use stroke.
St pyiaty
mglally X
Univarsisy of Tochrstiegsy
el Aerpiisl

<o) JB Joc ghoy U
Do not apply shadow.
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Pantone 7687 C

C 100 R 45
M 97 G 52
Y 8 B 138
K 1

dpubnill ol dsggll glgli
Visual Identity Primary Colours

Pantone 7578 C

C 6 R 228
M 73 G 104
Y 100 B 37
KO0

Pantone 7455 C

C 87 R 58
M 73 G 88
Y 1 B 166
KO0

Pantone 715 C

co R 246
M 56 G 173
Y 99 B 33
KO0

aypoull &uggll wiglul
Visual Identity Style

asyl go auwbwl glglill dsgl yghii
. .algji

0giilll glgl plasiwl aiy : aclibll
lgolaaiml go g4aill pac dlly .59
.CMYK aclbll glgli plaziwl op

The colour palette contains the
four primary colours of the logo
in its full colour mode.

For print: use pantone colours
otherwise, use CMYK.
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augilill auyyoull aggll glgll

Visual Identity Secondary Colours

Pantone 583 U Pantone 7703 U

c 39 R 169 C 72 R 60

M 18 G 179 M 22 G 159
Y 94 B 66 Y 16 B 192
K 0 K 0

Pantone 7406 U Pantone Meduim Purple U
C5 R 241 C 73 R 101
M 29 G 183 M 87 G 67

Y 98 B 33 Y 13 B 137
K 0 K 2
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aupoull &uggll wiglul
Visual Identity Style

asyl o agilll lgl il asg! ggAis
-olgll

Secondary colours consist of four
colours.
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Typeface

Aa Bb Cc Dd Ee Ff Jj Hh li Jj Kk L1
Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv
WwXxYyZz 1234567890

Typeface

ball

ball gl

DIN Next LT Arabic

Bbyppyigujiizsoadiaul
SgogpJulduwogg
1234567890j!F.+-+

Aa Bb Cc Dd Ee Ff Jj Hh li Jj Kk L1
Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv
Ww XxYyZz 1234567890

Bold g =YJTs
Medium buugio

bbppdigejazsoadaul
Sgogpdulguogée
1234567890j!5.+-+

Aa Bb Cc Dd Ee Ff Jj Hh li Jj Kk Ll
Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv
Ww XxYyZz 1234567890

Regular

bBbpepdigjiitsaatwul
Sgoypdulduoéce
1234567890j!1F.+-+

Aa Bb Cc Dd Ee Ff Jj Hh li Jj Kk LI
Mm Nn Oo Pp Qg Rr Ss Tt Uu Vv
Ww XxYyZz 1234567890
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Light

bBbwpabgwjirasoodaul
Sgogpdul@uegc
1234567890j!1¢.+-+

aypoyl asgell Lighul
Visual Identity Style

bill pasiuy ai (LY
DIN Next LT Arabic
oligl 4 g lg=ras Cilaubill 6

The typeface (DIN Next LT Arabic)
should be used in all applications
and has four different weights.
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Icons
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Primary Colours
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Icon usage on different Background
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Icon Construction
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gal

Right-angled Triangle with
round corners

The height of the triangle
is 40% from the imaginary
shape which needs to be
filled with stroke icon.
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Icon Set

S %) B
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Visual Identity Style
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Graphic Elements Visual Identity Style
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Round Rectangle
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Logo Outline
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Stroke Traingle
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Motion
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Visual Identity Style
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Pettern Design
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Any primary or secondary colour
can be used to fill any shape. All
primary and secondary colours
can be used randomely.

<

3
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Pettern Design Visual Identity Style
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The pattern can be used in any
colour from brand colour
pallete, or 15% opacity white in
any primary or secondary
colours as shown.
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Logo Usage in Photos Visual Identity Style
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Photography is one of our most widely used and
influential assets. Whether pulling from the UTAS
photo library, commissioning a photoshoot, or finding
stock imagery; high-quality photos are critical to

create authentic UTAS communication.



Emotion-based imagery possesses an intimate
quality. Focused deeply on the person or people,
emotion-based imagery should be direct and
powerful. It should create a connection to the
subject matter and be strong enough to stand

alone. These should feel authentic and appealing,

and natural light should be used in all shots,
focusing on momentary emotions.
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Photography Style
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Emotion (PORTRAITS)
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Environment-based imagery evokes a sense of
destination. Each photograph provides context
for the sense that UTAS is a place where things
happen. It is about UTAS lifestyle and culture.
We can focus on (student’s lifestyle on campus,
gender, equality, and international students,
different specialisations, and staff life in their
classrooms, learning in various contexts, social
life “which is external (outside the campus for
example with the industry and society) and
internal, which is inside the campus).”

ngoill Lighul
Photography Style
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Environment (Campus Life)
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Education-based imagery is a reminder that
UTAS is an institution sponsered by research
and committed to discovery. It is an absorbing
entry point for our audience to understand the
critical components of UTAS. Science-based
imagery can include microscopic imagery

or still-life, details of research, equipments,
robotics, tools, and objects. We can focus more
on labs, research, workshops, training, the new
technology in education, creative arts (fine arts),
and innovations.

ngoill Lighul
Photography Style

(i Llg Cuayll) puleill
Education (Research and innovation)
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It is important that the UTAS Logo appears
strategically on all on-campus materials to indicate

belonging to the university.
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The diameter of the circle stamp should not exceed 4 cm.
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5cm
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University of Technology
and Applied Sciences
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The rectangular stamp is subject to very limited and special usage as needed.
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The size of the letterhead is A4

The logo of the branch should be on the
right side while the Vision 2040 logo should
be on the left. The margin should not be
less than 1.4 cm.
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All envelops should be paper white
colour and the flap should be in Blue
Pantone 7455 C.

All the details at the back of each
envelop should be in the identity
typeface and not more than 10 pt.
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ID Card

ole @il golll juali il cabgall a5l (sgai
lo5 .cjallg .(_,m.ngI olouwog .wabgall 6)go
bl )0 e adlsipll Ldlbll daslby (sgai

. o=20lall dod)g .anniig .douwlg

The Staff ID card is in Blue colour and it

& contains a photo, full name, positon and the
branch, While the Orange Student ID card
contains a photo, full name, major and ID
number.
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AL usal 2016695777 The dimension of the card is 8cm by 5.5cm
Des\a™
so¥

Wizw?2




,Jlo.c.i]l aslby
Business Card
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Business Card has the main University
logo, full name of the staff, position, the
main information for contact and in the
back QR code for faster access to main
staff information.
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Website
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About Us Study Admission Research Industry E-Library ayell

The website is designed
according to international
standards, and its user-
friendly.
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Presentation Title

» Heading Here
= Bullet Point Level 1
= Bullet Point Level 1
= Bullet Point Level 1

= Bullet Point Level 1
= Bullet Point Level 1
= Bullet Point Level 1

aiaill asoly
ardubil aglall
ersity of Technology

pplied Science:

Main Title Here
Subtitle Here

U

DD Month 20XX

Paragraph Text : Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam

erat volutpat. Ut wisi enim ad minim veniam, quis nos

University of Technology
and Applied Sciences

www.utas.edu.om

-
-
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Presentation Title

ayiill daoly
ayauhill aglallg

University of Technology
and Applied Sciences

li> iyl glgisll
s Lesall glgisll

s Lepall glgisl!

DD Month 20XX

» Graph Title

Paragraph Text: Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel eum

Presentation Title

» Table Title

Column H1 Column H2 Column H3
Row Head 1
Row Head 2
Row Head 3
Row Head 4
Row Head 5
Row Head 6
Row Head 7

Row Head 8

DD Month 20XX

Column H4

ouasill gyl Ll
Presentation Templates
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Staff Name

Position

Department

Branch

Phone: +968 XXXXXXXX
Mobile: +968 XXXXXXXX

Staff Name wabgaoll puul
Position bl Gouuall
Department ) sl ouwl
Branch cpall

Phone: +968 XXXXXXXX Mobile: +968 XXXXXXXX
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University of Technology

and Applied Sciences
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University of Technology
and Applied Sciences
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University of Technology
and Applied Sciences
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Email Signature
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2040 glac &g jlog 2u6g1l groy deolall
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The email signature is designed to be
used in one or two languages, with
the university logo on the right of the
signature and the Oman Vision 2040
logo on the left.
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Graphics

A
Tittle Text

A
Tittle Text

Lorem ipsum dolor sit amet,
consectetuer Lorem ipsum
dolor sit amet, consectetuer
Lorem ipsum dolor sit amet,
consectetuer

A
Tittle Text

Lorem ipsum dolor sit amet,
consectetuer Lorem ipsum
dolor sit amet, consectetuer
Lorem ipsum dolor sit amet,
consectetuer
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Graphics

A
Tittle Text

Lorem ipsum dolor sit amet,
consectetuer Lorem ipsum
dolor sit amet, consectetuer
Lorem ipsum dolor sit amet,
consectetuer

A Tittle Text

Lorem ipsum dolor sit amet, consectetuer
Lorem ipsum dolor sit amet, consectetuer
Lorem ipsum dolor sit amet, consectetuer
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Logo Application on Buildings
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University of Technology and Applied Sciences

Head Office  a sol ol & _wlj

Wl3 Gilol) ausludl ailglh (sgildl jledul plasiwl iy
.aailall glgll wiloya gl gawdl galll

The full coloured Secondary logo should be used only
in white or light colours.
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The height of the logo should not exceed

20 cm, and it must be positioned as shown,

while maintaining a clear space around it.
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When the colour of the vehicle is white,
the primary coloured logo version must be
used, but when the vehicle is in any other
light colours, the black logo version of the
logo must be used, and when the color of
the vehicle is dark, the white version of the
logo must be used.
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In Outfits, the icon can be used as it shown
in its full primary colours. Graphical

. ellements can be used to add more touch
I of identity to the outfit.
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Use the white main logo without the branch
name in the colored work clothes.

¥
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On the front of the white sports suits, the
University logo icon is used without the
name of the university, and the name of the
branch is written on the back of the suit.
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Outfit
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On the front of the colored sports suits, the
white University logo icon is used without
the name of the university, and the name
of the branch is written on the back of the
suits.
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These su- brands whose ideas emerged from the
idea of the university’s main logo and are considered
as sub brands used for the annual events of the

university such as students’ activities.
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UTAS - Annual Sports Tournament
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University Sport Logo
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Sub-Brands
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UTAS - Annual Sports
Tournament brand
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UTAS - Theatrical Festival
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Sub-Brands
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The University Annual
Theatrical Festival Brand
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UTAS - 22" Rovers Camping
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University Rover Tie Logo
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Sub-Brands
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The University Rovers
Camping Brand
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UTAS - T&CG EXHIBITION

The University Training and
career guidance annual
exhibition brand.
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University Raise job opportunities Logo
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Terms and Conditions
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1. The logo should match the visual identity of the university.

N

Ll o

The logo should be simple, modern, and flexible while avoiding complex shapes
and tiny details that make the logo heavy and crowded.

The logo design should be unique and not imitated.

The logo should fit the target and not far from it.

The logo should be enlarged and reduced without losing its clarity.

The logo should use the approved identity font DIN Next LT Arabic in one of the four
approved weights, in writing the name of the group, conference, committee...etc.

If the logo is Typography (the use of letters in designing the shape of the logo), any
font other than the approved identity font can be used.
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Logo Design
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Check the terms and conditions
when designing the logos for
student groups and clubs, events,
committees, and conferences.
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Ulouleiq bulgs
Terms and Conditions
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13.
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The logo could use any color that fits the objective and is compatible with the

approved visual identity, provided that the color should fit the objective of the logo.
Logo should be accepted in neutral colors (black and white).

. The logo should be implemented in a well-known design program in a professional

manner.

Logos are reviewed by design specialists and focal points in the branches, and
approved by the identity and digital marketing team at the head office.

The logo cannot be changed after approval, except for clear and reasonable
reasons, and before any changes, the branch should contact the identity and digital
marketing team.

Logos are sent for approval to the email of the identity and digital marketing team:
identity@utas.edu.om.
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Logo Design

bylgnll Lle gilbll (op
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Check the terms and conditions
when designing the logos for
student groups and clubs, events,
committees, and conferences.
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identity and its usage, please contact the team: Gupall 20 Jolgill (op Agiloladiwlg

identity@utas.edu.om _ _
identity@utas.edu.om

The Team has full authority to request a 1 jguirio sl L6305 gf Jyaei wilb (6 ool Jolb Giall

modification or delete any post that does not 5 39 Lo L Lauynull dggll aunnll plasiwdll pjily
adhere to the correct use of the Visual Identity, as : )
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stated in the guideline.
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